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STANDARD CALL BUTTONS



ILLUMINATED CALL BUTTON BRACKET



EDGELIT CALL BUTTON BRACKET



WIRELESS CALL BUTTONS



CALL BUTTON DASHBOARD



Service Reminders



CALL BUTTON BACK WALL AND KITCHEN SCREENS



CALL BUTTON DASHBOARD WITH SUMMARY SCREEN



VIP MEMBER IDENTIFICATION

Quickly identify VIP 
members on screen 



CALL BUTTON DASHBOARD
Mobile Phone View



Fancy way of asking “How can we CHANGE 
customers behavior using data analysis?”



CUSTOMER DATA ANALYSIS 
FROM PRE-SHOW THROUGH END OF FEATURE

SAMPLE SET:

• Data collected over 10 days
• Six different full service cinemas
• Variety of markets from city chic to suburban
• 186,311 items ordered
• $1,070,318 total revenue generated
• 59,207 admits
• Average per cap:  $18
• Call button presses after movie starts:  28,557



FOOD ORDERING PATTERNS

Does the movie start time have an affect on food orders? 



FOOD ORDERING PATTERNS

Does the movie start time have an affect on food orders? 



Percentage of revenue generating items that were added AFTER the published start time 37%

Percentage of total revenue that was generated AFTER the published start time 39%

On an average per cap of $20, 
revenue that can be attributed 
to orders placed AFTER the 
movie starts

$7.80

CUSTOMER ORDERING AND SPEND
From Pre-Show through End of Feature



BUSY WEEKEND NIGHT
Call Button Press Analysis

Call Button Presses after movie starts: 1226

Admits: 2382 (64% occupancy)

Call Button Presses per admit:  1:2 (51%)



CALL BUTTON AFFECT ON REVENUE GENERATING ITEMS

Percentage of non-revenue generating  items 
added AFTER movie starts
➢ Items like free refills or water that are added to tab 

but contribute to a better service experience

18%

Studies have also 
shown that 
customers will 

order 30% less if 

the order is not 
taken by a person

If $7.80 additional revenue 
is generated after the 

movie starts, roughly 82%
of call button presses can 
be directly corelated to a 
new food or beverage 
order



Daily 
Summary 
Email
Report



Standard Reporting Dashboard



Rollup of 
data across 
multiple 
sites
• Optimized for 

tablets and 
mobile phones

• Displays multiple 
sites on a single 
view

• Customized based 
on your business 
need

Recently Added New Feature: Reporting Dashboard 
with Multi-Site View



Real time snapshot of site 
operations

• Sales
• Total sales
• Per sap sales
• Ticket sales by film

• Payroll
• Payroll percentage of 

sales
• Sales per labor hour
• Punched in employees

• Trending Analysis & Metrics
• Service stats
• Future occupancy 

trends
• Service quality 

efficiency
• Heat Maps

• Custom Fields
• Ability to customize 

data or metrics based 
on your own business 
needs

Enhanced Reporting Dashboard



Gathering data 
about your 
customer



Customers will be immediately presented 
with a list of movies



Relevant information about each available 
showing allows customers to make informed 
decision

Customer selects show depending on their 
desired criteria
• Start time
• Seat Availability



Customer selects available seat from seat 
map



After seat selection, customer is 
presented with relevant offers based 
on their profile



Intuitive checkout process with order 
summary



Venue Valet is positioned to stay ahead of the curve with 
insight to future trends in Dine In Cinema and Service 
Partnerships

• Next generation food ordering
• Eco system partnerships for additional revenue generation

EVOLUTION OF SERVICE



Digital Signage Guides Customers 
Through Your Desired Experience





SMART SEAT INTEGRATION OPPORTUNTIES

• Opening/Closing chairs automatically but with purpose (open those that 
need cleaning or to limit stops)

• Discovering the status of chairs (unplugged, broken, etc.)
• Knowing which seats are occupied
• Essential motor statistics and service interval information

How will Smart Seats play a role in next generation cinemas?


